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“Animal Crossing”, “FIFA” and “The Last of Us”

top Europe’s 2020 half-yearly games charts
Baden-Baden, July 23, 2020 - Nintendo’s life simulation, EA's

football simulation and Sony's action adventure were popular

across Europe.

Not just one or two but three titles dominated the European video and PC
games market in the first half of 2020. A special cross-platform survey
carried out by GfK Entertainment revealed that “Animal Crossing: New
Horizons”, “FIFA 20” and “The Last of Us Part 1I” were well up in the charts
in the 20 countries surveyed. While Nintendo’s life simulation and EA's
sensational football simulation each topped seven half-year bestseller lists,
Sony's action adventure, which was only released in mid-June, made it to

No. 1 in three European country rankings.

Here are the individual market positions at a glance: “Animal Crossing:
New Horizons” was particularly popular in Western and Central Europe and
dominated sales in the three high-volume markets Germany, France and
the UK. It also had a strong following among Austrian, Belgian, Dutch and
Swiss gamers. “FIFA 20” was most in demand in Southern Europe (ltaly,
Spain and Portugal), Northern Europe (Denmark and Norway) and Eastern
Europe (Poland and Russia), while “The Last of Us Part II” was most
sought-after in Sweden, Slovakia, the Czech Republic and Brazil (the only
non-European country surveyed). Other top-selling games in the first six
months of the year include “GTA V” and “Mario Kart 8 Deluxe”, each of

which took podium places a total of five times.

The basis of the special survey was sales of video and PC games in the
physical markets of the following countries: Austria, Belgium, Brazil, the
Czech Republic, Denmark, Finland, France, Germany, Hungary, Italy, the
Netherlands, Norway, Poland, Portugal, Russia, Slovakia, Spain, Sweden,
Switzerland and the UK.


mailto:nadine.arend@gfk.com
mailto:hans.schmucker@gfk.com

Growth

GFK [

Knowledge

Entertainment

About GfK Entertainment

GfK Entertainment is an official charts and market research data supplier to the Books, Games,
Music and Video industries. The company works closely with all industry trade bodies and is
currently active in over 30 countries supplying official charts, tailor-made sales-, market- and
product data analysis reports to content holders, retailers and trade body groups for all products,
physical, digital and social media related in the entertainment sector. For more information, please

visit www.gfk-entertainment.com or follow GfK on Twitter www.twitter.com/gfkentertain.

GfK — extracting the signals from the noise

In a world of data overflow, disruption and misuse, picking up the right “signal from noise” is key to
win. We at GfK are the trusted partner with more than 85 years of experience in combining data and
science to help you make the right business decisions. Together with our attention to detail and
advanced Augmented Intelligence, we provide you with world-class analytics that delivers not just
descriptive data but actionable recommendations always-on at your fingertips. As a result, you can
make key business decisions with confidence which help you drive sales, organizational and
marketing effectiveness. That's why we promise to you “Growth from Knowledge”. For more

information, please visit www.gfk.com or follow GfK on Twitter www.twitter.com/GfK.
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